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NMDC/MLA Study

= Jointly commmissioned

m To examine all the major national and
regional museums

m Deliberate attempt tolook at these major
Institutions @n the roundO

m Desire to convince the Treasury/DCM S of
the dififerent kinds of outcomes of these
Institutions




Key Findings

= JraditionalOrole

= Economic benefits

m M ass entertainment/lelsure venues
= Universities/colleges/schools

m Civic engagement

= (@reative impactO

| Productivity.




Oraditional roleO

m Collection, protection and display of
exhibits

= Public access
m Scholarship
m |_earning

= [Focal point for expertise andithe transfer of
Knowledge




Economic benefits

m Traditional staple of reports on the arts and
cultural institutions

= Need to see this as only an element in a
bigger picture?

= Employment and regeneration stimulation s
certainly part of city @fferO

m \Wider economic impact: cE1.5billion
+ significant @xportOaffect




M ass entertainment/leisure

m Total attendance at museums now c42 million per
year
+ @nore than Premiership and all league football

= Fascinating power of big numbersk .

= More importantly, major museums and galleries
are competing with flexible, well-funded, leisure
Industry

= Expectation that this will be extended for Gocial
inclusionOobjectives




Universities/colleges/schools

m Over 1,400 academic or similar publications
In 2004-05

= |nvolvement with many universities and FE
Institutions

m School student attendance now substantially
higher than In the past

m Use of web-sites to extend reach within
education




Civic engagement

m Traditional statring-point for many regional
museums

= But, in addition, desire to extend M& G role into
the creation of modern Qaublic spaceO

= Museums and galleries are @ublicOyet @ifferentO
to mueh of the rest of civil society

= Huge extent of outreach into local, regional and
national bodies




(Creative ImpactO

m Museums and Galleries stimulate creativity
that Impacts throughout the economy

¢+ Design

» Television, film

+ Personal development
¢+ Etcetc

= Also, Goft diplomacyO

m Something Britain can continue to lead in as
world economy changes




Multiplicity of impacts

m Combination of curatorial, economic,
entertalnment, civic and creative roles

= An unusual mixture of purposes

m Directors and their colleagues arein a
complex and entrepreneurial business

= A true Gocial enterpriseC
n Few parallels, apart from everseas?




Productivity

m Costs have risen less quickly than
attendances

= Major productivity achievement

m Risk that success will make it easier for the
government/local authorities to depress
funding?

m Difficult to aceess fast-rising leisure
Spending




Income and expenditure

Following a temporary, millennium-
Induced, set of Investments, less capital
expenditure

Revenue income flat in real terms

m L Ittle access to admission charges
m Risk that iIncome willl lag growth in the

GDP
Museums will lag behind living standards



Conclusions - 1

= BritainG museums and galleries have been a
guiet, unassuming, SUCCEess

m Massive economic, creative and social
repayments

m But, there Is aways arisk that the base will
be eroded

n Réelatively few new: artefacts or benefactors




Conclusions - 2

= More resources will be reguired from one
source or another

m Sector will have to lobby hard in years
ahead

m Risk that success will breed complacency
within \Whitehall

m The sap between success and fallureis a
small onek .
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